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RESORT | NCREASES WEBSI TE REVENUE
& ENJOYS BENEFI TS FROM TWO YEARS
OF BLIZZARD@® ONLINE MARKETING

CLIENT OVERVIEW

The last time Blizzard Internet Marketing, Inc. showcased Quinault Beach
Resort and Casino was in 2005. At the time, Blizzard and Quinault had just
released a website redesign and were in the initial stages of starting a

successful Comprehensive tslaalkokatwnagBliz2 | am . L et
has accomplished for Quinault  since then é

CHALLENGE

With the purchase of a Comprehensive Promotion Plan and the guidance of
their p romotion team, Quinault hoped to attain the following:

Blizzardo V Increase Google traffic and unique visitors to their website.

Comp. Plan was V  Establish a definition of their target market i keyword research showed

structured to . |t . f i ti Ahot .
e Quinau i s a amily vacation fAho spot o.
the following: V Promote t hree difif theproenation téaR tedosnmended

focusing on one URL  and forwarding the others.
V Increase online revenue from paid and organic listings.

STRATEGY
The promotion Qu i n a upkomdtisn team focused on the fundamentals of website promotion
team focused . . . . . .
on employing in order to build a solid foundation before pursuing more advanced techniques
basic The res ults show that perfecting these basic techniques of promotion can have
techniques a significant impact on revenue generation. The team focused on the following
giienlie promotion al procedures:
marketin g
Link Building
V Benefit - As with any link building program, the intent is to gain alink
from a relevant website or blog ( ideally results in a Google backlink ).
Optimization
V Benefit T By constantly updating keywords, metatags and page text,

Quinault can be sure that they are targeting the changing habits of
searchers as well as their key demographic market.

Directory Submissions
V Benefit T The promotion team researched and found the most
appropriate directories for Quinault to be listed in. These directories
drive quality traffic to the site ,and s ome listings qualify as backlinks.



http://www.quinaultbeachresort.com/
http://www.quinaultbeachresort.com/
http://www.quinaultbeachresort.com/
http://www.blizzardinternet.com/comp_solutions/index.htm

Bl i zzard?o
ROI Tracker
makes it easy

to analyze the
effects of
promotion

efforts

Results show
thevast effects
of justfocusing
on the basic
elements

of online
promotion

Revenue from
paid resources
increased
136% in two
years

Pay Per Click (PPC)
V Benefit T As mentioned in previous case studies and articles, PPC
advertising is the fastes  t way to gain online exposure. PPCs allow you to
bid your way to the top of search engine results by focus ing on targeted
keywords that are relevant to the property or service being offered.

Blizzard Tracking

V Benefit T The Comprehensive Promotion Plan includes the Blizzard ROI
(Return on Investment) Tracker , whichis an integral part of  our
decisions on what services to perform. The ROI Tracker allows the

account managerto analyze many aspec ts of the promotion campaign in
orderto make ¢ hanges where necessary , aswellasto show the client
how effective online marketing can be.

Website Content

V Beneft -Since the websiteds redesign, Qui n 4

wor ked with Blizzardés design teamto

RESULTS

The Blizzard ROI Tracker makes it easy to analyze the effects of prom otion
efforts. The results are simply amazing, and clearly show that focusing on the
most basic promotion techniques can prove to be very valuable in the long run.

V  Unique visitors increased 40% from 2005 to 2006.

V Google visitors increased 86% from 2005 to 2006.
V Revenue from paid resources (Google AdWords, Yahoo, Overture,
etc.) increased 136% from 2004 to 2006.

Revenue from organic listings, those available for free

that are derived from search engine algorithms,

increased 122% from 2004 to 2006.

Link popularity increased by 59%.

Average monthly unique visitors increased by 66%.

Bounce rate of  f the homepage dropped to less than 20%.
Monthly return on investment is calculated at 895%.
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WHATOGS NEXT?

Relying on the strength of the basics of online promo tion will propel Quinault
Beach Resornt & Casino into the next le vel of online success.  Asthe p romotion
team continues to work with management at Quinault, they will continue to

refine the key elements of promotion that have provided success to date.

CONTACT

To learn how Blizzard Internet Marketing can improve your online revenue
generation, please contact the Business Development Team at 888 -840 -5893
or REP@BIlizzardInternet.com
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http://www.blizzardtracker.com/
http://www.blizzardtracker.com/
mailto:RFP@BlizzardInternet.com

