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CLIENT OVERVIEW  
Kaiser Realty  is a property management company offering Orange Be ach 

vacation homes and condominiums on Alabamaôs Gulf Coast. Kaiserôs 

abundance  of vacation rentals offer s small and large groups the opportunity 

to vacation in luxury.  Each rental provides guest s with beachfront activities, 

downtown attractions ,  and a rel axing ambiance.  

 
CHALLENGE  
Kaiser Realty came to Blizzard Internet  Marketing, Inc.  in October 

2006 .  The company was in need of a powerful online presence and a 

strategy to  increase website traffic by 50 percent  within the first two 

months of the campaign .  This is a unique case study in that it 

shows how powerful Blizzardôs online promotion efforts can 

be.  Kaiser did not host or redesign wi th us at the time of this study,  

yet their  results are  quite impressive.  

 

STRATEGY  
Blizzard took on this challenge by offering Kaiser Realty a  

comprehensive online marketing strategy :  

 
ON- SITE VISIT  

V Benefit ~  Blizzard staff made  an on -site visit to Alabamaôs Gulf 

Coast in late October 2006 . The visit  gave our promotion team a 

better understanding of Kaiser Realty and its  marketing  needs.  

 

COMPREHENSIVE MARKETING PLAN  

V Benefit ~  Kaiserôs promotion team developed an aggressive 

marketing strategy to improve the  websiteôs search engine  

rankings . A personalized  account manager was assigned to help 

mastermind the tasks.  

 

KEYWORD  RESEARCH  

V Benefit ~  Using tools from Blizzardôs keyword analyzer, Kaiserôs 

promotion account manager was able to research  the most 

relevant keyword terms for their property and location. Utlizing 

relevant keywords with high numbers of searches is the crit ical  

first step towards optimizing the pages of your website.  

 

PAY - PER- CLICK ADVERTISING (PPC)  

V Benefit ~  Pay - per - clicks  offer  fast and targeted online 

exposure . They allow the promotional team to bid on the 

researched keywords  which drive the most traffic  to your 

website.  

 

 

This case study 
shows how 
powerful Blizzardôs 
online promotion  
efforts can be  

By bidding on 
keywords that d rive  
the most traffic, 
Kaiser was able to 
benefit from fast 
a nd targeted online 
exposure   

http://www.kaiserrealty.com/
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WEB SITE  OPTIMIZATION  

V Benefit ~  Optimization  improves sear ch engine results and 

rankings. With large property management companies , such as 

Kaiser,  we ca n focus on optimizing each page. This t ype of deep 

optimization offers  companies  a competivite advantage . Kaiser 

Rea lty has benefitted and will continue to benefit from our 

optimization efforts with long - term results and fast  search engine 

exposure .  
 

BLOG  LINK BUILDING  

V Benefit ~  Link building through blogs is a cutting - edge service 

that offers  quick and significant  results in the search engines. 

Blogs  make it easy for both managers and guests  to express 

thoughts, share opinions, give  feedback, and promote services .  

 

BLIZZARD ROI TRACKING  

V Benefit ~  Blizzard ôs ROI Tracker  is an integral part of making 

decisions on what services to perform  through visitor, conversion, 

and reve nue tracking.  The promotion al team will continue to  use 

this tool to help direct their marketing decisions on behalf of 

Kaiser. The tracker easily and quickly shows the effectiveness of 

particular online marketing strategies and campaigns.  

 
RESULTS  
Result s were taken from  Kaiser Realtyôs DogWood Tracker and Blizzard ôs ROI T racker  
 

TRAFFIC  

V January  2007  traffic was up 55% over January  2006  

V February  2007 traffic was up 55% over February  2006  

V March 2007 traffic was up 32%  over March 2006  

 

PAGE VIEWS  

V January  2007 page views increased  68% from Jan uary  2006  

V February  2007 page views increased  58% from Feb ruary  2006  

V March 2007 page views increased 35% from March 2006  

 

RANKINGS  

2007 Google r ankings  for Kaiserôs website:  

V Gulf Shores Vacation Home -  #1  

V Orange Beach Ho mes -  #2  

 

UNIQUE VISITORS  

V Unique visitors for January ï March 2007  were  up 38%  

 from the same period in 2006    

 

REVENUE  

V Kaiser Realty informed us  that  their monthly revenue sales  

 have already surpassed those  from  2006  

  
CONTACT  
For more information ab out how Blizzard Internet Marketing  can improve your 

online revenue generation, please contact the Business Development Team at  

888 - 840 - 5893  or RFP@BlizzardInternet.com .   
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Traffic was up  
55% within the 
first two months  
of the promotion 
campaign  

Unique visitors 
increased by 38%   

Blizzard was able 
to optimize  the 
main navigation 
pages  to encourage  
long - term search 
engine results  

http://newsletter.blizzardinternet.com/category/blogging/
http://www.blizzardtracker.com/
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